BRAND STYLE GUIDELINES

ABOUT US...
We are a team of young entrepreneurs, artists, developers, and storytellers that
set out to create a place where we can pursue our passions and bring dreams
to life.

Play is inherent to who we are as
humans. Through play we have
entertained, expressed, taught,
socialized, and competed since
before recorded history.
Meagan Marie

WHO WE ARE?

Our Mission
is to provide service excellence to our audiences by evoking feelings of awe.
Our mission is to build a creative workspace where people can come together
to bring dreams to life through art and technology.
Our mission is to build a creative workspace where people can come together
to bring dreams to life through art and technology to evoke feelings of awe.

Our Vision
is to build positive, supportive, and creative work spaces where people can
come together to bring dreams to life.

HOW WE SHOULD BE
REPRESENTED?

BRAND LOGO

FAYCREST

Studios LLC
Primary Logo

LOGO INTRODUCTION
FAYCREST

Studios LLC
Primary Logo - Vertical

Primary Logo - Horizontal

A strong brand is essential to standing out in the market,
and consistency of that brand personality is paramount
to the success of any identity system. Consistent use of
the logo along with it’s supporting elements help in
constructing brand quality and character.
This is the main logo that will be used across
primary brand applications including signage, web
presence, advertisements, games, andimation, and
other materials. It is essential to the success of the
brand that the logo always be applied with care and
respect in every application according to the guidelines
set forth.

LOGO VERSIONS

FAYCREST

Studios LLC
Main logo colors
The logo should ideally be represented in full
colour as shown above when used across
digital medium. (Web, Mobile, TV) However,
according to the application and aesthetics
feel free to use solid color logos or gradients
on special occasions as mentioned on the
right side.

The logo should ideally be represented with light color or
black, when used on a contrasting background.

SUBMARK VERSIONS

Utilization of the submark where necessary . This method is ideal where a subtle representation of the brand
without the typemark is required.

IMAGE USAGE
Credit images and link to the original
image source when appropriate.
Uncluttered images are best. If using an
image taken on client property, respect
their privacy and minimize what can be
seen in the background.
Use images that blend well with the
brand color mood. Avoid contrasting
color tones that will negatively impact
the brand visual direction.
Do not ever use images which are
pixelated, stretched(distorted).
ONLY USE AN IMAGE IF:
1. The subject signed a copyright release
2. The image is royalty free for
commercial use
3. The image is a purchased stock
image with commercial rights
There must always be a license on file when using other peoples work.

IMAGERY USAGE

LOGO WATERMARK
Use the primary logo whenever and
wherever possible. Be mindful of color
combinations and clashes with image
backgrounds when using transparencies.
PLACEMENT
When using a watermark version of the
logo, be sure to place the mark in one of
the (4) corners of the image being mindful
of spacing. Ensure there is enough “breathing”
room around the logo and that it’s in
the least busy corner of an image.
TRANSPARENCY
You may increase or decrease the
transparency of a watermark to ensure
visibility.
Never allow the opacity to fall below 30%.
For guidance, transparency should fall in
the 45%-65% range of opacity.

CLEAR SPACE
The clear space has been established to ensure the logo
visibility and visual impact. Always maintain the clear
space between the logo and other graphic elements
such as type, images, symbols and etc, as mentioned
below.

x
y

x
y

x
y

x
y

x

The logo should be surrounded by clear space equal
to 1/2 the height of the logo type. (x represents 1/3 of
the logo height in the illustrations)

The logo should be surrounded by clear space equal
to 1/3 the height of the logo type. (y represents 1/2 of
the logo height in the illustrations)

MINIMUM SIZE
At minimum size, the logo is still clearly legible and provides a strong level of
identification. All the letterings featured in the logotype should be visible.
When using a lower quality printing technique, (e.g: screen-printing/ duplo), it is
recommended that the logo should be used in larger size. The logo must be
never used in a smaller size than the size described below without permission.

1.5 cm

4 cm
1.4509 cm

1.25 cm
2.4011 cm

1.572 cm

0.5906 in

1.5748 in
0.5712 in

0.4921 in
0.9453 in

0.6189 in

LOGO MISUSE- Do’s and Don’ts
To maintain consistency throughout our identity application, it’s
essential that the brand mark is never altered in anyway. The brand
mark should always be reproduced from the master artwork
provided by the administrators.

Do not compress

Do not stretch

Do not rotate

Do not alter color
without permission
from marketing

Do not stylize

Do not add elements

COLOR DIRECTION
Color plays an important role in the identity. The highlighted colors
make up the brand palette. This palette works to ensure a base
level of color consistency throughout brand communications.
Consistent use of these colors will contribute to the cohesive look
of the brand identity across all relevant media. Check with your
designer, vendor, or printer when using the brand colors to confirm
they are able to produce media with all of the correct colors in
place.
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TYPOGRAPHY

We have two main logotypes which will be used across
print and digital medium. Poppins font family should be
used for all titles and body text.

MAIN TYPOGRAPHY

Those are nice, simple and a modern fonts. Good for
anything form headlines to text. Use Poppins whenever
and wherever possible.

Type face -Headings - Display
Poppins Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789

Main Type face
Poppins Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789

Type face -BOLD HEADINGS

Body text- Subtle

Poppins Bold Italic

Poppins ExtraLight

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789

Typographic hierarchy is another form of visual hierarchy, a
sub-hierarchy per se in an overall design project. Typographic
hierarchy presents lettering so that the most important words are
displayed with the most impact so users can scan text for key
information. Typographic hierarchy creates contrast between
elements. There are a variety of ways you can create a sense of
hierarchy. Here are some of the most common techniques for
layouts.

TEXT HIERARCHY

Type face -BOLD HEADINGS

2.618em (31.42px)

Type face -Headings - Display

1.618em (19.42px)

Poppins Bold Italic

Poppins Bold

What looked like a small patch of purple grass, above five feet square,
was moving across the sand in their direction.
When it came near enough he perceived that it was not grass; there
were no blades, but only purple roots. The roots were revolving, for
each small plant in the whole patch, like the spokes of a rimless wheel.
What looked like a small patch of purple grass, above five feet square, was moving across the sand in their direction.
When it came near enough he perceived that it was not grass; there were no blades, but only purple roots. The roots
were revolving, for each small plant in the whole patch, like the spokes of a rimless wheel.

1em (12.00px)/Body Text
Poppins Regular

0.618em/(7.42px)Captions, Subtle text
Poppins Extra Light

FONT COLORS
Our primary font colour across titles and body text is Black. This should be used against white and grey backgrounds.
Our secondary font colours are main purple and orange . This should be used sparingly and should only be used for
subtext which sits close to headings. Our tertiary font colour is white and should only be used when placing text on dark
backgrounds.
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ICONOGRAPHY

DIGITAL DISPLAY PREVIEWS

STATIONERY DIRECTION
Please make sure to follow a minimalistic approach when designing stationery items. All the designed items should be
having a less cluttered visual essence. We recommend to stick to the defined main fonts when ever possible. Please do
note that these stationary previews are entirely to manifest the desired visual direction only.

AND THAT’S HOW
WE SHOULD BE
REPRESENTED!

CONTACT INFO

Email: Faycreststudios@gmail.com

Website: www.faycrest.com

Tele: 248-756-8183

THANK YOU!

